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Edgewater Unveils New Identity
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EDGEWATER

BEACH & GOLF RESORT

5 Star Phoenix

‘You may have noticed that we have recenty unveiled our new and improved logo identy. In the wake of our | Hotels

25-year anniversary in 2009, we decided to update our brand. The refined image Is Just one of many steps. Photos, Customer
‘The Resort Collection s taking to prepare for an increased number of isitors from the opening of the new Ratings & Reviews.
Northwest Florida Beaches Intemational Alirport and additional markets to which Southwest Alrines will be Save on Phoenix 5
providing service. Star Hotels

wiwExpedia.com

‘The new identiy reflects a crisp, clean updated image of our resort without completely abandoning the

elements that have been our calling card in the community for over 25 years. We have retained the symbol Cebu Hotels

of the paim tree, and a similar blue-green color o represent our beautiul world-renowned beaches. Know Before You Go.
Read Reviews from

In addiion to Edgewater Beach & Golf Resort's logo, each of our resort's outlets have also been rebranded Real Travelers.

including Edgle’s Comer Market, Bimini Sand Bar, Oceans Bar & Gri, and The Club at Edgewaler. Vo TrpAGyor.com
Comerstone Marketing & Advertsing,Inc., the agency of record for The Resort Collecton, designed each of

the new logos as part of an overal branding campaign. The “Happiness is...” branding campelgn that Laguna's Best Hotel
Comerstone created for The Resort Collection last year was recently awarded eight ADDY Awards fomthe | | Deals

Panama City Chapier of the American Adveriising Federation. As partof the new branding campaign. Find the Best Deals in
Comerstone designed tis beauful new website, which launched May 11, 2009, Within the frsttwo months | |~ One Place. Search &
ofthe site’s launch, website by 42%, and online d by 33% compared Compare Top

101 prior wo mont. The design ofthe new ogos saliiies s successtu febranding Providers. e
“We wanted to give Edgewater and ls outlets a evived, cohesive, and updated look;” said Lisa Burwell Encore at Wynn
president of Comerstone Marketing & Advertsing, Inc. “The new logos really stand out and communicate the | | from

casualluxury of he resort” Enjoy the Ultimate

Escape at Encore
Rates from $169.

Share and Enjoy: $100 Resort Credit
v EncoreLasvegas.com



